Title: 

Director of Communications
Reports to: 
Chief Executive Officer and Chief Operating Officer
Nature of Work

Serve as the principal communications liaison to help the Everglades Foundation achieve its fundamental mission: advancing Everglades’ restoration.  In the process, the Director of Communications will position the Foundation as the premier organization promoting science, research and policies to achieve this goal.

Knowledge, Skills, Abilities

The ideal candidate will meet the following criteria:  Undergraduate degree required; a demonstrated track record of progressive leadership experience in marketing and communications; proven success working strategically and cooperatively in a team environment; a working knowledge/understanding of communicating with elected and appointed officials and agency staff; the ability to translate substantive technical information into lay terms; credibility as a highly identifiable, engaged leader known for enhancing creativity, innovation and teamwork; broad experience with the entire range of marketing and communications techniques and best practices; excellent interpersonal skills; outstanding verbal and writing skills; ability to work effectively with high-powered volunteer board members and major donors; excellent knowledge of the internet, and websites, and how to maximize their  usage to leverage an institution’s brand identity; exceptional judgment and maturity; high energy, self-motivation and creativity; flexibility to manage multiple projects on tight deadlines; an entrepreneurial spirit.
Responsibilities
· Develop and execute a comprehensive communications plan for the Foundation.
· Develop daily and long-term communications strategy to maximize exposure of the Foundation and its work to key constituencies

· Generate sustained, proactive earned media coverage of Foundation priorities, Everglades’ restoration developments and restoration success stories.

· Effectively execute strategies to build the Everglades Foundation “brand” with a special emphasis on opinion leaders, policymakers, the media and potential donors.

· Utilize the Foundation’s science, research and policy expertise to aggressively inject Foundation voices into news coverage of issues affecting the Everglades.

· Develop and implement strategies to utilize new media and online coverage of the Foundation.

· Working with development staff, conceive and generate regular communications to Everglades Foundation donors.

· Working with staff, produce the Everglades Foundation’s Annual Report.

· Write, edit and produce regular Foundation newsletters, electronic updates and periodicals.

· Promote and schedule interviews and other media opportunities for CEO and other EF voices.
· Secure strategic speaking engagements and manage the Foundation’s Speakers’ Bureau
· Create and organize media events, conference calls and online forums to promote the priorities of the Foundation.

· Create and manage all online communications providing fresh online content on a daily basis.

· Assist in developing and promoting Foundation donor events, especially the annual ForEverglades Benefit.

· Maintain and regularly update media contact databases.

